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Objective and Context: In today's era, the existence of new developments
in the field of information technology has caused the emergence of
attractive virtual spaces such as various types of social media, which are
always expanding and have multiple uses and provide an arena for the
promotion of goods and services of manufacturers. Traditional marketing is
no longer compatible with the goals of today's organizations and is not
effective, that's why economic enterprises and business units have started
to compete through new, innovative, and creative marketing methods,
among which the most important of these methods is marketing through
social media. Social media marketing is a powerful tool for businesses of
all sizes, and many customers interact with brands through social media.
Therefore, if businesses do not communicate directly with their audience
through social platforms, they will miss opportunities. Despite the
competition between Iranian companies and organizations in attracting
customers, such companies still do not use the Internet and especially
social media to attract customers. The reason for this could be the
producers' ignorance of this efficient and effective tool. This issue has
become the main problem in creating trust and loyalty of customers to the
brand among the users of social networks. In this research, an attempt has
been made to answer the question, "To what extent does the
implementation of social media marketing affect purchase intention and
brand loyalty?" The answer has been given and also the importance of
marketing in social media should be explained to managers of
organizations and brand owners to develop interests, attract customers
using new marketing methods, purchase intention, and brand loyalty.
Methodology: This research is a descriptive survey of correlation type in
terms of practical purpose and terms of research method. From the
standpoint of time, this research can be considered a cross-sectional study.
Also, in terms of the nature of the data, this research is completely
quantitative. The statistical population of the current research is the
customers of all selected commercial banks in Zanjan City, and a sample of
286 members was selected from among them. Data collection was done in
the field using a questionnaire with a five-point Likert scale. In measuring
research variables, standard questionnaires of social media marketing by
Kim and Ko (2012), purchase intention by Bolton and Drew (1991), and
brand loyalty by Acker (1991) and Yu et al. (2000) were used. Exploratory
factor analysis (EFA) was used to evaluate the validity of the research
constructs and the validity of the instruments was confirmed. In evaluating
the reliability of the research tools, Cronbach's alpha coefficient was used
and confirmed. Simple and complex regression models were used to test
the hypotheses.

Result and Conclusion: The findings show that social media marketing
explains 563% of the changes in the purchase intention variable. Also, the
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evidence indicates that one unit of change in the standard deviation of
social media marketing, 0.171 in the entertainment variable, 0.220 in the
interaction effect variable, and 0.498 in the trendy variable will create a
change in the customer's purchase intention. The estimation of the
regression model shows that social media marketing explains 0.209 of the
changes in the brand loyalty variable. Also, one change unit in social media
marketing leads to a 0.351 change in the entertainment variable, 0.41 in the
interaction variable, and 0.308 in the loyalty variable. The regression
model confirms that the brand loyalty variable explains 0.20% of the
changes in the customer's purchase intention variable. According to the
findings of the research, it can be stated that the first hypothesis of the
research with a coefficient of (0.56), the second hypothesis of the research
with a coefficient of (0.20), and the third hypothesis of the research with a
coefficient of (0.20) and also all the variables have a suitable beta. And
finally, all research hypotheses were confirmed. In general, this study
showed that social media marketing has a positive effect on purchase
intention and brand loyalty, it was also concluded that brand loyalty also
has a positive effect on purchase intention. Based on the results of the
research, it can be said that the establishment of social media marketing
among customers increases the name and reputation of the brand, and the
result of this increase is more acceptance of the brand by customers, which
has a direct effect on increasing its sales and profits. Customers who get
more information about the brand from social media marketing show more
interest in buying the brand's products. Based on these results, it can be
said that organizations should pay more attention to the functions of social
media marketing because it has a direct impact on the use of social media
marketing, brand loyalty, and customer purchase intention.

Originality: This article is the result of the research of its authors.
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